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THE ROOTS OF PHILANTHROPY

THE POWER OF COMMUNITY SUPPORT FOR THOSE LIVINGWITH AMPUTATION

The Association of Fundraising Professionals
(AFP) represents more than 3,000 Canadian
fundraisers and charities, and more than
26,000 around the world, partnering with
donors and volunteers to change the world

through ethical and effective fundraising. AFP helps its members
raise more than $100-billion annually for a wide variety of causes
through advocacy, research, education, mentoring and the most
rigorous code of ethics in the profession.
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By using nature to fight climate change and
biodiversity loss, we can build a future where
nature and people thrive.
Contact us and discover how you can make
an immediate impact and create your conservation
legacy to help Regenerate Canada.
For more information please contact:
Maya Ahmad
416-484-7737
mahmad@wwfcanada.org
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Our hospital staff,
physicians and scientists
are being encouraged
to partner with hospitals
and companies around
the world to create

innovative solutions to
health care’s biggest
challenges. When we

combine this know-how
with the power of data,
then together we can
truly change the world.

Tim Kluke
The Ottawa Hospital Foundation’s

(TOHF) president and CEO

A hospital for tomorrow

PRIORITIZING PATIENT-ORIENTED
RESEARCH

Research can provide
data on trends and
issues, giving us

valuable information to
advocate for systems
change to improve
kidney care through
public policy. Our

advocacy voice also
helps us educate

Canadians about the
risks of kidney disease.

Elizabeth Myles
National executive director, The
Kidney Foundation of Canada

Donor support has helped The Kidney
Foundation build capacity for world-class
research

Join us on September 18, 2022 for the Terry Fox Run
in support of cancer research.

Photo
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G
ailHarvey

terryfox.org/run I’m not a quitter
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Inspiring donors through film
Putting a human face on health-care philanthropy

Our donor community
was so moved by
the film, for the first
time in the event’s
history an additional
$748,628 was raised
since the competition
wrapped in September

2021, funding all
three medical pitches,
reaching thousands
of patients across our

province.
Shannon Hunter

Vice president of the Saint John
Regional Hospital Foundation

CANADIANS URGED TO SUPPORT THE VISION OF AWORLD FREE OF MS

Q&A WITH BENJAMIN DAVIS,
SENIOR VICE PRESIDENT,
MISSION, MS SOCIETY OF
CANADA
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n the small Northern Ontario
community of Kirkland Lake,

many families have been struggling
to put food on their tables after using
most of their scarce incomes to pay
for a roof over their heads. It’s a
problem that weighs heavily on
many Canadians, with one in seven
unable to provide adequate food for
themselves and their families.
Robbie Donaldson, auxiliary-

captain with The Salvation Army, has
witnessed the devastating impact of
food scarcity on the people of Kirk-
land Lake for more than six years.
“It’s a travesty,” Donaldson says.

“In the outlying communities there’s
just nothing there – no transport to
get into town or convenience store
to get fresh milk.”
Inspired by The Salvation Army’s

values of hope, service, dignity and
stewardship, Donaldson has been
leading an innovative initiative in the
community that offers food to those
in need. “The major demographic
here is people living on social bene-
fits and seniors. It was important that
we find a way to offer food and hope
while overcoming the stigma associ-
ated with the traditional food bank
concept,” Donaldson says.
With funding from Agriculture

Canada and the support of local
volunteers, a model of a grocery
store was created at The Salvation
Army’s existing food bank in the
town, complete with shelves for food
and necessities, and a glass-door
fridge and freezer supplied by Feed
Ontario. “We’ve replaced the pre-
packed hampers and offer people
the dignity of choice in a welcoming
and supportive environment,” Do-
naldson says.
The food bank is fully staffed by

trained volunteers and patrons are
asked to pre-book a 30-minute
appointment and are encouraged to
have a shopping list, budget and
recipe plan prior to arriving.
“These appointments are impor-

tant for us to be able to get to know
them, build trust, and offer hope,”
Donaldson says. “We take the time
to understand their goals and see

how we can help them achieve
those goals. If we’re not helping
transform lives, we’re failing.”
The Salvation Army’s work in

Kirkland Lake is just one of many
examples of the organization’s
mission to be a transforming influen-
ce in communities around the world.
Founded in 1865, the international,
faith-based organization is one of the
largest direct providers of non-
governmental social services in the
country, assisting more than 400

communities across Canada and 132
countries around the globe.
With the help of donors and

volunteers, The Salvation Army
served 2.8 million meals at shelters
and feeding programs in Canada and
Bermuda between 2020 and 2021,
with 84,000 meals served at school
breakfast programs. More than 1.5
million people received help with
food, clothing, and practical assist-
ance. As the country reeled from the
impacts of COVID-19, the organization

made it possible for 40,000 people
to receive visits in hospitals, nursing
homes, prisons, and daycares, and
for 7,200 vulnerable youth to get
help through one of its many com-
munity youth programs.
Despite its massive efforts, the

reality of rising inflation, COVID-19
and a growing gap between social
service benefits and the basic costs
to live have created a perfect storm –
driving an even greater need for The
Salvation Army’s vital programs and
services. This summer’s HopeFULL
Campaign offers individuals the
opportunity to be part of the solu-
tion and help improve the lives of
thousands of people who are strug-
gling with such basics as food and
safe shelter by making a one-time or

monthly donation.
With a proven track record stretch-

ing back many decades, The Salva-
tion Army offers donors across the
country the confidence that their
dollars are used by the organization
to help offer vital programs and
services while carefully managing
and containing administrative and
fundraising costs. From its network
of popular thrift stores to its in-
ternationally recognized Kettle
Campaign, The Salvation Army offers
a variety of ways for Canadians to
contribute financially, and every
dollar helps.
For people who want to give their

time and talent, volunteering with
The Salvation Army offers a sense of
community and connection with
like-minded individuals who share a
desire to bring understanding and
compassion to those who feel lost or
forgotten.
“We journey alongside these

people,” Donaldson says. “It’s such a
wonderful opportunity to roll up
your sleeves, get involved and
genuinely help people in service that
is critical and life-changing.”
He says it’s been inspiring to see

the feeling of community that has
evolved in Kirkland Lake. “I meet
clients in the grocery store or just
walking the street and they know
who I am. They will often ask me if
there’s anything the food bank
needs this week,” he says.
The support for The Salvation

Army’s thrift store, food bank and
meal program has been nothing
short of remarkable, he says, with
residents of the town, whose pop-
ulation is less than 8,000 people,
donating $79,000 last year alone.
“We went from providing meals to
85 family units to 130 family units per
month. It really shows the power of
community to make a difference,”
Donaldson says.

To learn more about how you can
support the transformative work
of The Salvation Army through its
summer HopeFULL Campaign,
visit salvationarmy.ca/hopefull.

The Salvation Army offers help, hope
and dignity, one person at a time

Initiative to address food scarcity in Kirkland Lake, Ont., just one example of the difference
donations and volunteer efforts can make in the lives of others

The Salvation Army is able to distribute
much-needed food to millions of
Canadians every year through the
efforts of volunteers and generous

donations. This summer, it is launching
its HopeFULL Campaign in the hopes of

reaching even more people in need.
SUPPLIED

I
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FROM PAGE 1

IMPACT: COMMITTED TO TRUTH AND RECONCILIATION

They are trying to make
a change through
a more equitable,

diverse and inclusive
approach and by

looking at everything
from their leadership,
their governance, their
programs, and the

people or the purpose
they serve.

Jennifer Johnstone
Incoming chair of AFP Canada’s
board of directors and president

and CEO of the Central City
Foundation in Vancouver

His story endures
and resonates. His
objective to raise
funds for cancer

research is one that
is easy to support
because so many
people have faced

the disease.
Chris Hewat

Co-captain of the Blakes team

Some large
organizations are

breaking wake for other
small charities that

are similarly willing to
invest and engage in
this work and be part
of the dialogue and

change fundamentally
the culture of our
sector by changing
the culture of their

organization.
Tanya Rumble

AFP Canada board member
and director of development at
Toronto Metropolitan University

Terry Fox’s legacy endures
Participants in annual run are making a difference in funding cancer research



Friday, June 24, 2022 SPONSOR CONTENT • AFP7

Local projects are more flexible and impactful in uncertain times
Fighting wildlife loss and climate change

UNITED WAY GREATER TORONTO LOOKS TO
MEET URGENT COMMUNITY NEEDS

Canucck Place is:

Canuck Place provides pediatric palliative care for over
830 children with complex life-threatening illnesses and

the families who love them.

You can give short lives the gift of great days.

canuckplace.org

Don’t wait. Donate.
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Canuck Place is launching a global pediatric palliative care research and innovation hub
Sharing knowledge and expertise

Physicians come from
countries that do not
have PPC services or
where palliative care

services are limited.Our
goal is for them to learn
from our team and take
this expertise and return
to their home countries
to establish programs of
their own and advocate

for PPC in order to
reduce suffering and

improve quality of life for
children globally.

Dr. Peter Louie
Canuck Place physician
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Continued donor support will enable VIDO to expand its capabilities as Canada’s Centre for Pandemic Research
Building capacity to manufacture vaccines

VIDO has been around
for nearly 50 years, and
has developed a great
number of vaccines.
It has been very

successful in bringing
substantial benefits for
society. But with the

coronavirus pandemic,
it has become evident
that we need to do
more, especially
when it comes to

building capacity for
manufacturing vaccines.

Malcolm Leggett
Retired co-founder of NSC

Minerals

THE IMPACTS OF THE
PANDEMIC AND INFLATION
ARE DRIVING THE DEMAND FOR
CHARITABLE SERVICES

Q&A WITH JANE
RICCIARDELLI CHIEF
OPERATING OFFICER
AND ACTING CEO OF
CANADAHELPS
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